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QUESTION

Who are you in addition to being a CEQO?
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Where Are We Headed?

e Trustintoday’s environment

e Creating your Influence ID

o Step 1: Building your Brand Wheel
o Step 2: Exploring the 3 phases of branding

o Step 3: Conducting an online brand audit

Influencer

o Step 4: Identifying your Influence ID Stamps

o Step 5: Future destination stamps

o Step 6: Renewing your ID

ZILKER MEDIA
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Two Ways to Build a Brand Today

Corporate Brand or

Executive Brand?

KELLERWILLIAMS
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The loudest voice isn’t always
the most powerful

but the most trusted one is.

1.  Your target audience is more distrustful of brands, institutions & organizations than
they have ever been (per a 2022 Gallup study)

2. ltis difficult to differentiate one corporate brand from another (particularly if you
are going head-to-head with more established corporate brands)

3. Peopletrust “people like me” to the same level of authority figures (Edelman 2024)

paigevelasquezbudde.com ZILKER@MEDIA



What do you think of when you hear...
personal branding?
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What Is Branding?

Branding = Creating an image in the minds of your audience
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It starts with influence

A strategic identity guide for modern CEQs, entrepreneurs,
and leaders looking to establish clarity, credibility, and
consistency for their executive brand and company.

1. Where you came from (your brand
foundation)

INFLUENCE ID

2. Who you are (your verified Influence ID) PASSDORT

How you're showing up (your digital
presence and credibility)

4. Where yOU re gOIng (yoUr VISibIlIty STRATEGICBUSI”I‘IIESSINFLUENCER
goals and stamp-worthy milestones)
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the

INFLUENCE ID

WORKBOOK

A strategic identity guide for modern CEQs, entrepreneurs,

and leaders looking to establish clarity, credibility, and

consistency for their executive brand and company.

Paige Velasquez Budde

zilkermedia.com

paigevelasquezbudde.com
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Step One: Your Brand W heel
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Personal
Experience
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Be the Messenger, Not the Message

Think of yourself as an
on-ramp to your business,
institution or non-profit
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Step 1wo: The Three Phases of Branding

NPT

Are you empowering your audience
to share their experience?

Are you perceived as an
authority online?

Are you delivering a powerful
experience?
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Step Three: Online Brand Audit

Your brand is what Google + Al says it is.

ChatGPT 40 v 2 Temporary %

Google

What are you working on?

Ask anything
+ @ search P Deep research @& Create image oee [ 0
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Can you be found?

Google  ceitsoon x 8@ Godie

David Scott
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How To Respond To Your Audit

o
in I :

Mergers.& Acquisitions

/4 Business Valuation
Consulting
Real Estate Investments

e Do youneedto change your brand
name”?

EMINENCE ° DESKMATICD ) o+ reoreers S MC

Sarah Goodman © siefrer - 1st Eminence M&A Strategies

MB&A Strategist | Community Builder, Investor, M&A Expert

e Update all of your channels (Your e s B e
brand name is important!

(@B ihlas Atr, St Grub, anc 147 thr muat comecions

About

Igrew up on a dead-end street in small-town Texas. I've gotten the coffee, made the copies, taped the boxes, and
even sweat in a hardhat in oil & gas. My career hasn't been a straight path, but it's made me a nimble and dynamic
leader, particularly in the rapid change environment of 2020s.

° D O VOU OWh vour we b site U R pJ o gl 5 e o S T S
M comfortable with this title - | am an entrepreneur.

My press kit bio:
Sarah Goodman is an accomplished M&A advisor and founder of Eminence M&A Strategies, where she provides
personalized guidance to business owners seeking to exit their companies. With an extensive background in
business development, project management, and client services, Sarah has a proven track record of exceeding
targets and delivering exceptional performance. In addition to her advisory role, she is an active angel investor and
holds a strong presence in the real estate investment sector. Sarah's breadth of experience and industry knowledge
positions her as a formidable leader in the M&A field.

Sarah s active in multiple professional organizations, including the Women Presidents Organization, ProVisors,
Austin Business Woman, W Connect, among others. Sarah is an active philanthropist in the Austin community,
including as a Hat Trick Soclety Member with the 4ATX Foundation, the community outreach arm of the Austin FC
MLS Team.

Clifton Strengths: Strategic, Communication, Individualization, Achiever, Command
SDS Summary: Enterprising, Conventional, Investigative

Myers-Briggs: ESTJ, Efficient, outgoing, analytical, systematic, dependable, and realistic. Enjoy leading and getting
things done, with strong quantitative and qualitative results.

Predictive Index: Persuader

paigevelasquezbudde.com ZILKER@MEDIA



Do you own your URL?

brieannaoduinn.com donnacarlson.com jackieschetter.com
julibetwee.com denisesmith.com theresamarangas.com
trendaboyum.com marydalton.com brendaabdilla.com
jaynehuston.com anniwilhelmi.com judsunasky.com
maryjanepioli.com amelyastevenson.com jenniferlaible.com
leahgoldsteinmoses.com donnahegdahl.com dawnoconnor.com
julietbrowne.com kristinmorris.com kathylongholland.com
kathypedrottihays.com wendylydon.com gracepolhemus.com
terieyre.com gayegoker.com lauracrothers.com
maitevalinoborrego.com victoriaflorez.com barbaragreen.com
kathylongholland.com tanyakleindienst.com
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Are You Owning Your First
Impression?

"
in Y

twork  Jobs  Messaging Noti

e Your LinkedIn firstimpression R

Debra Flanz - st Business Clarity LLC

e Beintentional about your brand name ek et B (RO

500+ connections

E@ nichote witiamson, Tara Turkington, and 19 other mutual connections

e Your brand foundation matters! P

About

Debra is Founder and CEO of Business Clarity. Having worked on five continents, Debra brings a valuable global
mindset to her client relationships.

[ ] C om p | e t e t h e p ass p (@) rt p U | se Debra hasfocused on the Financial Services ndustryfo 25 years. She has a substantal background ofrafing

institutional money in international equities and alternative assets for Schroders and American Continental
Properties.

Debra founded and managed several successful companies. As President of Capital Resources International, a global
investor relations firm, her company provided a forum for CEO's to attract institutional investment. She was also CRO
of Precision Prospects, a New York-based digital marketing company.

An advocate of Women's Leadership and Diversity in the workplace, Debra has served as President of the Financial
Women's Association and Advisory Board Member of the National Association of Women Business Owners ~ New
York City.

As a subject matter expert and a senior executive on Wall Street, Good Morning America featured Debra in a special
telecast entitled, *The Women of Wall Street". She is also highlighted in several books including, “Women And The
Leadership Q" by Shoya Zichy and "The Best Way In The World For A Woman To Make Money" by David King,

Specialties: business development, client growth, sales strategy and coaching, strategic planning, legal marketing,
management, marketing, sales, and stakeholder management.
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PLATFORM PULSE

PLATFORM UPDATED? ON BRAND?
LinkedIn O O
Personal &
Company Website = =
Social Media
(IG/X) = H
Medi
edlg or - -
Interviews

VISIBILITY ALIGNMENT CHECK

O My profile photo reflects my current presence

O My headline and bio tell my story, not just my title

0 My online content shows my voice, values, and credibility
O My platforms build trust—not confusion

Your online presence should echo your Influence ID.
What changes need to be made to make
your brand more differentiated as a leader?
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Step Four: ldentifying your

Influence ID Stamps

e Create authority-by-association

e Yourimages should say what you
won't say about yourself

e Weave brands your audience knows,
trusts and respects into EVERY single
touchpoint (visually and in bios/text)

e Consider a personal brand website
alongside your corporate site
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Understanding The New Media

Landscape

RENTED e« EARNED

MEDIA MEDIA

\ OWNED /
MEDIA
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Step Five: Future Destination Stamps

Influence isn’t something you claim.
It's something others confirm.

- The Strategic Business Influencer
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The Changing Land

MARKETING MINDSET
VS
MEDIA MINDSET

paigevelasquezbudde.com

Think Fast
Talk Smart

Think Fast, Talk
Smart:.
Stan SB

TED
Business

TED Business
TED

(Bus)Ness

BARRY RITHOLTZ

Masters in Business Business Made

Simple with Donald...

BUSINESS

BREAKDOWNS

Business Breakdowns  Business Untitled
sl Business Untitled

scape of Media

Morning Brew Daily

Morning Brew

WALL @
STREET
BREAKFAST

all Street Breakfast

upflip

The UpFlip Podcast
UpFlip

The Journal
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Building an Influential Content
Strategy

Success means thinking like a media executive

e Putyoureditor-in-chief hat on
e Focusonnot WHERE but WHAT

e Foundational content pillars: B2 (EGU| oon
o You-Driven j : ~
o News-Driven

o  Relationship-Driven
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You-Driven Content

(=\ Sarah Goodman - st
{3 M&A strategist | Community Builder, Investor, M&A Expert
b 2mo - ®

Over 100 Powerhouse CEOs in one room!
H H H H On February 13th, we celebrated Women-led businesses and the launch
[ J IS IS yo ur inteliectud p ro p er y - yo ur tedacnin g of Women Presidents Organization Austin Chapter Iil at the beautiful
East Club Q2 Stadium.
If you are interested in becoming a member of WPO - I'd love to connect
with you, and share more about how impactful this community has been
(] ver g reen conten ingrowing my business and my own personal development.
https://inkd.in/g3hi3_AR
So thankful to everyone who made this evening great!
M Audrey Perry, Ashley Stump, Jane Harvey, Brio Cooney, Joyce
[ J (@) ry elln g Durst, Selicia Sanchez-Adame, Paige Velasquez Budde, Elizabeth

Davis, Audrey Bounds, and all of the current WPO members!

It was so hard to pick just a few of my favorite images, captured by Brio
H H H Cooney, Brio Photography. If you or your company has photography
e Behindthe scenes with you - get visua | v ks ol ke e s 4 O
Brio specializes in creating beautiful visuals that tell your story and

elevate your brand. Check out these great images and the work
at briophotography.com and consider them for your next project!

e The more vulnerable/self-deprecating the better

e Anything that benefits you/your company/your
interests
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News-Driven Content

e Twotypes of News-Driven Content:
; Dr. Sandi Webster - 1st
O CO | en d ar- d rrven £ Dr. Sandi Webster Coachsulsting | Speaker| Author | Coach | Pod...
2mo - @
O H ed d | | ne- d rive n ( n eWSj adcC |(| n g ) Perfect podcast for this time of year, Linda Hamilton and Alana
McNichol.

e Leverage broader news stories to pull

~£ Linda Hamilton - 2nd
i nread d ers b Helping Women Business Owners Achieve Financial Fluency | Amp...
2mo - ®
® G OOd n eWSj ac k | n g d riveS | n bo un d P R If you don’t understand how your financial statements connect to

your tax return, you're not alone—but that gap can lead to some
X expensive surprises!
® Be ca rer| arou nd tOUChy tOp|CS That's why | sat down with our very own Alana McNichol, CPA, MBA,
and Director of Tax to break it all down. We're diving into how your tax
return impacts your business's growth, funding, and financial health—
and the costly mistakes you need to avoid.
. Key takeaways: ..more
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Relationship-Driven Content
Modern Referral Marketing

f asee . o
The
' _ Entrepreneur’s
e Use content marketing as a bridge to new Chair
relationships B st
e Empower others to refer you in a way they are R
Winning as they dO it Transforming Business with Technology:
Joyce Durst's Journey at GAP
e Build alist of 25-50 targets [} RS Y7

e Leverage a podcast or other interview series
to serve your audience and focus on best and
highest use of your time

@ & Yolube [3
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Content Impact: LinkedIn

Header image: create an image of a thought
leader with something to teach

Inc.

EY Entrepreneur
Female @ Of The Year" Finais
Founders

BFAST-100

50 T

Entrepreneur
100 Wamenf fusnce 2022

Get your one-liner and bio right
(Authority-by-Association)

. Sarah Chung Park - 2nd & vpo
. CEO @ Landing | Inc. Top 100 | Entrepreneur 100 Women | EY
Understand the types of content on LinkedIn: CEO @ Landig n Top 100 Erprrur 00 Womn 1Y Y et
Los Angeles Metropolitan Area - Contact info

500+ connections

O S h O rt - fo r m G Nikki Barua is a mutual connection

2+ Connect -Messa e ‘!m
o Long-form e

. Highlight:
o Video e

About
‘ O n S i d e r O n e Ws | e t t e r' | Sarah is a thought leader in the beauty and wellness space who has been recognized for using technology to make
. the retail industry a more conscious, inclusive and empowering place. Her company Landing is one of Fast
Company's Most Innovative Companies in Beauty and she was named one of Inc. Magazine's Top 100 Female

Founders of 2021 and Entrepreneur 100 Women of Influence for her work in utilizing technology to diversify the
beauty industry.
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Generate PR for Wow - Factor
Credibility

e Leverage ‘big brand’ media for credibility and use ‘micromedia’ to drive lead
flow/conversions

e The value in good PR is not the audience in the moment-it's the ability to
remarket it moving forward

e Media breeds media

FASTGMPANY Inc. Entrepreneur FORTUNE Forbes

Harvard

\ The : BUSINESS
Roviow /It[[lﬂtlc Bloomberg INSIDER
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What credibility stamps do you want to add?

FUTURE STAMP

TIME FRAME OF INFLUENCE
1-Year
3-Year
5-Year
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The Stamps are Waiting...

e The only thing that sets you apart INFLUENGERID
from others in your space is...YOU () | e

e Be the messenger,notthe | e
message

e Focus on teaching and giving value
and everything else falls into place

e Passport renewal reminder!
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loss out any Fake 1Ds

e No personas or facades — we’re
not building a celebrity-like brand

e Being overly promotional does
not work -

McLOVIN
892 MOMONA ST

HONOLULU, HI 96820

e An Influence ID is simply who
you are with the right blend of
information
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QUESTION

Who are you in addition to being a CEO?
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paige@zilkermedia.com
www.paigevelasquez.com

www.zilkermedia.com

paigevelasquezbudde.com

Influencer

Available for pre-order now!

In bookstores November 2025
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